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+ Customer (Banks, CRUs, etc.)
+ Vendors

+ Field Operations Ongoing knowledge of!:
¢ Development & Support INPUT + Databases

+ Professional Services ———p| S.Wicinski |4 o Vendor products

¢ Product Management + Social Networking

' Sales ! Metrics + SEO

tMaketng || e P Reporting « PRC

Tech Public QA

Comm
Training Support Relations Testing

Development




D NCR

Communications Manager
@ NI Data Services Division

A N Z

Steve Wicinski

T

Financial Software Marketing

Documentation Communications
(Banks, S&Ls, CRUs)

Training

W 00N

2 )



HNCR

N
C
R

Information Products Research & Developm

W 00N




It’s your story...
LI B B

Wfimjsismeeie. | BHN

BUSINESS & HERLTHCARE REWLS

= mf,. ~ (7, ellumen,
T RIME: @ -

OmMmI-H40

<
o
TechCom Manager | nsperl’a““
Persondl Vitarmin System

The Newsletter for Documeniation Managers

@3 AGS Analytics

WMAYOCLINIC
\) CompTech
e

CISCO
@ Global Neighbor
INCORPORATED

¥ Habitat for Humanity* ]
of Mckenry County

\AJ

=== B R
Zm WOOLPERT

N —-Zm-r—0n




Deliverables

Brochures > Flyers

Data Sheets > Logos
Communication Plans > Newsletters
Advertisements > Booklets
Email Campaigns » Proposals
Online Ordering > Press Releases
surveys > Web Pages
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eCommerce Solutions at a Glance

simplifying
@' NCR SUCCESS

About NCR About eCommerce Solutions APTR™A eMarketing
NCR Corporation (NYSE: NCR) is Founded in 1997, we provide « Award-winning solution
a $4.6B company and world services to financial instituti « Multi-ch | support (Web,
leader in Relationship retail stores, and other ATM, kiosk, branch, call
Technology™. Founded in 1884 businesses. Our Best in Class center, IVR/VRU, wireless)
& in Dayton, OH, Selution consists of industry- + ATM Personalization
our major divisions are Financial leading consumer & commercial + PostMaster eMail marketing
Services, Retail Services, and banking applications in the + Targeted marketing via ATMs
Customer Services. Descriptions market used by 10 of the top 20 « Event-based marketing
of our solutions follow. and 28 of the top 100 financial « Online surveys
US institutions. It is available = Banner advertising
as an on-premiss solution and in « Customer analytics/reporting
Financial — Self-service an outsourced environment at + Alerts and notifications
El'lﬂm{! P‘m devices such as ATMs, cash one of NCR's secure, high-
dispensers, services and availability data centers. Virtual Retail Stores
software solutions, such as the . . + Shopping-site development
APTRA application suite. APTRA™ Online Banking for + 24x365 Shopping
Consumers & Businesses « Secure processing
R = Mobile Banking = Fast, easy access to products
Retail — _T"’Ch""log'es such as = Best in Class integrated and services
POS terminals, bar-code solution on a single platform + Multi-channel promotions
scanners and software, as well » Online Accoun: Information accessible over the Internet,

] bbby as innovative products like our « Account Consclidation in-store, and through self-

self-checkout systems to » Bill Payment & Presentment service kiosks
- e retailers worldwide. « Check Imaging
e P PROPESSIINAL WPORBATION * cotatements Managed Services ]
FOOIRE e LA T . = Stop Payments + Managed application hostin:
Customer Services — = Alerts & Notifications . Sg[}uri andpr[:ardened high-g
Maintenance and support * OFX (Web/Direct Connect) availability data centers
services for our base of NCR » Secure Messaging + SAS 70 Level-2 certified
r. :ﬂlénu‘ggu S#Sts?a"gpﬁ :ﬁgturmg = Customer Relationship + FFIEC audited
- 4 Management, Maintenance, & il i i
] implementation, and complete Repufﬁng ' ' * ?nrlg:‘!;;ﬂ;ittw&igaacmamgalgn
systems management. » Message Maintenance eMarketing
= Tiered Authority &
= Entitlements Disaster Recovery Services

= Wire Transfers
» Internal/External Transfers

= S

1

+ Redundant ISP connectivity

] NCR 2006 GAAP Figures « Positive Pay . Dlve_rsg carriers
Revenue $4.68 « ACH . Mulh—d\rectlona\_PGPs
5 Net Income $184M » Web-based Payroll Services = Intrusion detection
Net Income Per Share $1.01 « Remote Check Deposits + Firewall redundancy
‘Weighted Avg Shares 182.3M « Intelligent Authentication « Load balancing

Outstanding (fully diluted) | N+1 configurations
L Cash & Short-Term $1.0338 * New Account Funding Multiple host interfaces
I 24x7%365 monitoring
" I#II J“. Long-Term Debt $307M
‘Why Fi ial Instituti il and Other i

Use NCR Products and Services

NCR has been bringing insight and innovation to world-class financial
institutions for over 120 years. Our solid reputation for delivery and
stable history is reassurance that we'll be here over the long haul.
T [HMeE R P B Our unigue blend of eCommerce experience and expertise can help
vou reduce costs, increase productivity, strengthen market share,
and maximize ROI.

wwwi.ncrecommerce.com | 800.626.3495 | info@ncrecommerce.com
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Click images for full view
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eCommerce Solutions for
Financial Institutions:

Disaster Recovery
Services

Protecting Your Investment

Your business counts on the availability of your system

resources all day, everyday. In the event of a disaster,

you need assurance that your business and its customers

are protected financially via processing capabilities at a
highly secure, remote stand-in facility. With NCR's
Disaster Recovery Services in place, you can feel

confident that your business and clients are protected

electronically while your business operations are restored

in a reasonable timeframe with minimal impact to your

bottom line.

Full Recovery In Motion

Once a disaster is declared and damage to the
production site is deemed substantial, the remote
Disaster Recovery Site in Dayton, Ohio is activated.
Next, a highly skilled team of Managers, Logistics,
Technical Support, and Restoration professionals then
put the recovery process in motion. Activities include
installing special hardware and software, routing
customer data to the remote site - all leading to full

service restoration in as little as 48-96 hours.

Disaster Recovery Services

Featuring:

Redundant ISP Connectivity
ISPs running under multiple
carriers

Diverse Carriers — Use of
multiple carriers

Multi-directional POPs —
Multiple sources for
communication channels

Intrusion Detection —
Monitoring network traffic
from the Intemet.

Firewall Redundancy — Use
of both primary and backup
firewalls

Load Balancing — Balancing
applications over multiple
servers

N+1 Configurations —
Expandable server /
application solutions

Multiple Host Interfaces —
Connection to third-party
vendors

24x7x365 Monitoring —
24-hour coverage for servers
and networks

NCR WORL WIDE CUSTOMER SERVICES
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Executive Communication Plan

CUSTOMERS EMPLOYEES

X Va
@ CompJech
/

COLLABORATORS

Prepared by

Steve Wicinski
Consultant

&

Click image for full
details
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* Get tech savvy with your
personal guru!

ot a question about an app or a feature?
Mr. Wassel knows.

Looking to get the most out of your technology?

Mr. Wassel is on the job.

Need to know how to access the latest tools and apps?
Mr. Wassel is here to help!

Have a general question or just need a helping hand?

From cool, on-the-go features o handy tools to keep you informed, your high-tech
devices are full of possibilities - especially when they're customized just for you,

Mr. Wasse| is exclusively on Facebook. Post your questions and share your
ideas now!

Let Mr. Wasse| remove any frustration you may have and be your guide through
the technology maze with tips and advice specifically for youl

Join Mr Wassel on Facebook now!

200N TO BE RIFFED OR ALREADY
UNEMPLOYED AGAIN T

* Laid off? » Down-sized? * Right-sized?

* Greed-sized? + Demoted? * Quisourced?
* Have [ittle to no job security or
career-growth potential where you are now?
* [s your company slashing
benefits and cutting salaries?

Wrile[izta Information Engineening Services
can help you buld a resume andor a
persona shecironic profile that promates
wour takents and expertse. I s time ko
MOWE N N your caresr, we can help

onfact us today and get started on § betier fuiure.

Dayton, OH « [937) B80-8024
wirdleclplassrviceasdearthlink ne
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eCommerce Solutions Anytime,
Anywhere

To satisfy your self-service customers, NCR offers
complete multi-channel solutions such as ATM
Personalization, Mobile and Internet Banking, and
Virtual Shopping.

nor» =T04dHwvnCcn
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PROFESSTONAL
INFORMATION ENGINVEFRING SERVICES

o difference

TechCom Maoanoager

The Newsletter for Documentation Managers

Since 2004, Techcom Manager continues to be a FREE

monthly electronic newsletter addressed to documentation /
communication managers, technical writers, and other S -
related professionals. Since Day 1, our mission serves to: ave Ovel
e Provide a strong informational resource for documentation /
communications managers and their people.
e Serve as a forum in which to express management concerns and
ongoing needs.
e Help readers do their jobs better and easier, grow in their Space !
careers, and do it all with less hassle and research.

30% off ad

Why Advertise With Us? Key benefits include: S :

1) Build and/or enhance your brand within an international 12-%%523‘;1226;3?3{;;?{”“'
documentation community.

2) Broadcast your company's charter and other messaging to

virtually thousands of managers.

3) Showcase your new products, services, and solutions that m
enhance the technical-writing profession. Select from:

1.5” (w) x 3.0” (h)

1.5" (w) x 1.5" (h)
3.0" (w) x .75” (h)

Our process is easy. You just pick the size ad you want from the
list on the right, complete the ad, send it in, we publish. That's it.
And if you want a different ad each month with the same or
different size, no problem. Just send it in by the deadline.

To get started, click here and send our editor your request. From
there, we'll work with you on options and scheduling.

An added benefit is that we encourage you to write articles for us. DTICE C 2 1ats
What better way to get exposure for your company and provide FREE $67 e
educational expertise to such a vast, diverse audience! :

Copyright © 2011 Metri-Mark. All rights reserved.

You have received this email either because you are a former or present sponsor of TechCom Manager, or because you requested further information regarding
special offers, If you wish to discontinue receiving these messages, please send an email to our editor with the word UNSUBSCRIBE in the Subject line. To do so, click

are,
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Digital Federal Credit Un In M E XN I T Y L E

== FOOD FOR THE POOR, INC.
SOCCER,;COM

Missouri Synod
Welcome to LCEF
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Click on logos to see related marketing projects
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CLICK FOR THE WORLD'S LARGEST SELECTION OF KEEPER GEAR!
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Dillard’s
Save 25% while supplies last!

are there picces of vour Slbany chins that you've
intandad to sdd oo replace? Whal betber Urs tha
now! While quarbti=s Issk, vou can purchase any
inestack pieces of vour pattern for 25% off the
ragular ratal poice, And, thara's more Qooad naws
any purchase of $200 or more qualifies for our
0" interest Club Account. When the current stook
1% garns, we will no bangar have your pattam
availshle m-stock, 8 & valued oistarmar, we
wanted woud to oe aware of this purchase
soporturily balore wa gdvvartge the 1ale pnca G
the publco.

=

1-800-3435-5273 T Formard To A Friend gy

Yizit any Dillard's storeto take advantags of this
great savings (sorry, the offer is not available on
dfarde com), Juit present a copy of this -
mail to the ssles associate. Lgain, the spacis
peice is for in-stock merchandise onby, W will b
lad o sgacisl ardes any pieca nal sh-atack o
wou niow ar &t any futere date. Pleass be aware
that any special order will be at regulas retail not

&t the dala prsce
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EQUIFAX Personal Solutions

Thank you for your recent purchase! We are constantly evaliating products and semices
that wil help you better manage your personal cradit. A key par. of this process includes
feedback fom valued customers such as yourself.

You are receiving this ermmail by request 25 o valued Tramsitions emadl subscrboert

W&mwmmwm To ensure delivery to your nbox, please add us to your addross book: ransiionsoptical 2cac 3 .com

Note: This link leads to 3 site hosted by a third party that Equézx selected to manage thes|
suvey You will ol be ashed for any pessvnally iWentifisble sifornetion. Your answes will

reman anonymous and in an aggregated form, T‘ra'nsiti@ng
Aathy InSights:" 200V

If you Bave any questions, please 0al vz at 1.300.820.3040, 3.00AM - 300AM (ESTL 7 4ays 2 wareh. You may
mail us anytime at cetomar casefdaquitax com. Or yaw canwate s Equitac Consemer Sannces. ing. PO Bax
2054300, Adlanta, GA D333, Chk hase e bacribe from fulure mailings

Ok e 1 OO & D o 200V st 1 pee
what | now Hom TIssstons n e Now
Yeur Leam mowe about = new

Trrations™ V Lenpss wih ES9™, 1he o
ok &t & e TV commential, and chack out
e Ny Cowry of iR RO

» FORWARD TO A FRIEND
&~ SUBSCRIBE »~ UNSUBSCRIBE

Transitions Opticad, Inc 1578 Bahog Straet North, sulte 200, Camtiricige, ON N1R TJ4




Locations Request a Loan Rates

AACreditUnion-org - RUSCRG NS

New

In This Issue...

= Did You Know? Check Out Qur MNew
Checking Account Coach.

= Hot Topics: Evaluate Your Entire
Investment Portfolio

= Consumer News: Beware |atest credit
card fee wrinkles

= Marshall Loeb’s Daily Money Tip:
Don't buy e-mail scams regarding fallen
soldiers

» MEMBERS Education Center:
Give Your Money Time To Grow

Balance Transfer
Fixed for Life!

February 25, 2005

Dear Tracy;

Are you looking to pay down some of your high interest balances? Then, have we got a
deal for you! Simply transfer those balances to your AA Credit Union Visa® Platinum
Rewards Credit Card and receive a fixed APR* as low as 3.9% for the life of the balance

Plus, get rewarded for all of your purchases with exciting travel rewards and brand-name
merchandise through our CONNECTION POINTS reward program and enjoy all of the
Platinum benefits you deserve, with no annual fee. Get connected to your AA Credit
Union Yisa® Platinum Rewards Credit Card today by calling (800) 5330035 ext. 36222,
go online to www AACreditlUnion.org to apply through WebLoan24 or visit your local
Credit Union branch.

*Annual Percentage Rate - Balance transfers posting on or before 05/31/05 will receive a rate bebween 3.9% -
5.9%. Offervalid for new accounts only. Transfers posting after 5/31/05 will post at the standard balance
transfer rate, which is the same as the APR for purchases. As of 02/05, the standard rate for purchases is

between 9.49% - 15.40% APR.
Your rate may vary.

ALERT: NEW PHISHING ATTACK TARGETS CU MEMBERS

The Texas Credit Union League (TCUL) has been advised of a new phishing attack that
targets credit union members. The attacks come in as an Email urging members to
update their data online. When members access the fraudulent site, their user
credentials and account details are requested.

Welcome to the Paul Fredrick Email Newslette

B oc gty
receive FREE SHIPPING on

your order of $40 or more.

Check out past seasonal
merchandise and great items
newly added to our
clearance center.

; Click H
® Be the first to preview our Ex Tere

new collections
Ask the Designer

* Receive exclusive special
offers and discounts

Get the answers to our
frequently asked fashion
questions and submit your
questions to be answered.
Click Here

lick

Enter code RSWCEM in

* Read tips on the latest
business dressing trends

Read our weekly articles for

your shopping bag updated fashion advice.
Click Here
| Dress Shirts Vl | Privacy | Subscribe | Forward to a Friend | Fashion advice | Clearance

To continue receiving our emails in your inbox (not junk or bulk folders), please add: PaulFredrick@cae3.com
to your address book.

Terms and Conditions:

Offer includes free standard ground shipping on orders of $40 or more. International shipping charges are
excluded from this offer. May not be combined with any other offer, All prior sales excluded. You must enter
the code from the email into your shopping bag to receive free shipping. Expires 3/5/05,

Contact Us:
If you would like to contact our custormer service department please email pfeustserv@menstyle.com. Please

do not click reply to this email. Call us toll free at 1-800-247-1417, Or you can mail us at Paul Fredrick
MenStyle, 223 West Poplar Street, Fleetwood, PA 19522,

Email Subscription Information

This email is an advertiserment from Paul Fredrick MenStyle, You are currently subscribed as: UUUU, Change
or Unsubscribe your email subscription, You may also unsubscribe by mailing your email address to: Attn:
Customer Service/Unsubscribe, Paul Fredrick MenStyle, 223 West Poplar Street, Fleetwood, PA 19522, Update
your ermail address, View the Paul Fredrick Privacy Policy.

Shopping
Reguest a free Paul Fredrick catalog, You can also place order over the phone at 1-800-247-1417,
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WCS Customer Engineer
NCR Logo Apparel Survey

1. WCS recognizes that for security reasons, an NCR logo shirt may not be appropriate for every Customer
Engineer. With that in mind, please tell us how often you would wear an NCR logo shirt?

O Always ) Often O Rarely O Never
2. Shirt Style — Please rank the following shirt styles pictured below in order of preference, where 1 is

“Most Preferred” and 4 is "Least Preferred.”

1 2 3 4
Polo/Golf Shirt - Long Sleeve O ) O O

* English

* Chinese

* French
 German
 [talian

* Japanese

1 2
Polo/Golf Shirt - Short Sleeve () )

Ow
O

oL
Ow
O

ON
Ow
Oa

Spanish
1
Button-down Shirt - Short O
Sleeve

1
Button-down Shirt - Long O Portuguese
. - |

5.

OAOOERCEEEN

Shirt Color — Please rank possible shirt colors shown below in order of preference, where 1 is "Most

Preferred” and 10 is "Least Preferred.”
1 2 3 4 5

Black

Navy Blue
Royal Blue
Light Blue
Olive

Dark Green

Light Green

OO0 0O0O0O O 0O
00000 O0O 0 00
O 00O0O0O0O 0 0 O

O o o0 o 0o 0 0O Q0
0 o 0 0 00 0O 0O 0

Ehaki

White (@]

@]

o ©

=Y
-

000000 0 OO0
0o 0000 0 OO0

Cc O

O o0 0000 O 0o

o]

9 10
o 0
o o
o 0
c O
[ONe]
o O
o C
o O
o o
o O

(QUESTION FOR MEN ONLY) Please indicate your shirt size:

O Men's small

© Men's Medium
O Men's Large

() Men's eXtra-Large
) Men's 2X-Large
() Men's 3X-Large
(O Men's 4X-Large

INCHES CENTIMETERS
Men's Sleeve
length far Sleeve length
long sleeve | Neck for long sleeve | Neck
Men’s Small 32 /a8 15 81.28 / 83.82 38.1
Men’s Medium 34 /35 15.5 86.35 / 88.90 39.37
Men's Large 36 / 37 16 91.44 / 93.98 40.64
Men’s X-Large 36 / 37 16.5 91.44 / 93.98 | 41.91
Men’s 2X-Large 36 /37 17 91.44 / 93.98 43.18
Men‘s 3X-Large 36 /37 17.5 91.44 / 93.98 44.45
Men’s 4X-Large 36 / 37 18 91.44 / 93.98 45.72
(QUESTION FOR WOMEN ONLY) Please indicate your shirt size:
© women’s Small
O women's Medium
O Women's Large
) Women’s eXtra-Large
() women's 2X-Large
O women's 3X-Large
) Women's 4X-Large
INCHES CENTIMETERS
Women's Shir Sleeve Sleeve
length for length for long
long sleeve | Neck sleeve Neck
Women’s Small 31 15 78.74 38.1
Wwomen’s Medium 31.5 15.5 80.00 39.37
Women’'s Large 31.5 16 80.00 40.6 4
Women’s X-Large 32 16.5 81.28 41.91
Women's 2X-Large 32 17 81.28 43.18
Women'’s 3X-Large 32.5 17.5 82.55 44.45
Women’s 4X-Large 32.5 82.55
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Documentation Manager Survey

1-1. What position best describes your role as a manager?

(O Documentation Manager
O IT Manager

(O Marketing Manager

(O Product Manager

O Project Manager

(O Manufacturing Manager
(O Operations Manager

(O Training Manager

(O Other

1-2. If other, please specify.

2-1. What hest describes the industry you are in?
(O Manufacturing
O High Tech
O Healtheare/Medical
() Financial Services
O Insurance
O Government

() Other
2-2. If other, please specity.

3. How many people do you supervise?
o1
025
O 6-10
O 10 or more
O None

4. Of the people you supervise, how many are writers?
o1
025
O 6-10
) 10 or more
() None

5. As a manager, how much time do you spend writing technical documentation vs. other

responsibilities (supervising, admin work, ete.)?
O 1-10%

O 10-25%

O 25-50%

O 50-75%

O 75-95%

O None

6. Do you have budgetary and hiring control over your staff?

O Yes
() No
(O Budget only
() Hiring only

What are your biggest management challenges? Rank each from 1 (most challenging) to 8 (least
challenging).

7-1. Finding good employees

7-2. Keeping good employees

7-3. Promoting your team's value

7-4. Balancing workload and resources
7-5. Dealing with difficult SMEs

7-6. Personnel issues

7-7. Other

7-8. If other, please specify.

0000000+
CO00000Ow
0000000+
Q000000+
CO00000Ow
000000 =
CO000000O~
Q000000

8-1. At your present company, what types of management training do you receive? (Select all that
apply.)
[0 Training from immediate supervisor
[[JFormal on-site training
[JFormal off-site training
[JBooks and tapes
[J Online courses (PC or Web-based)
[ Other

8-2. If other, please specify.

‘What concerns you most about producing your documentation? Rank items from 1 (most important)
to 6 (least important).

1 2 3 4 5 6
9-1. Quality OO0OO000O0
9-2. Cost ONONONONONG!
9-3. Appearance O O O O O O
9-4, Accuracy OO0 O00O0CO0
9-5. Time Q00000
9-6. Other OO0 000O0

9-7. If other, please specify.

10. In your management role. how does the workload and stress level compare to that of a technical
writer/staff role?
O Much heavier
(O Heavier
O No difference
O Lighter
(O Much lighter

11. Does your company involve your department early enough in the project-development process?
() Yes
O No
(O Sometimes
) Unsure
(O Not applicable
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Assistance, Inc.

Your source for writers

Value & Recognition

Compared to other staffs (Engineering,
HR, etc.) within your organization, to
what degree do you feel your techcom
team is valued and recognized for its

contributions?

Valued on an even par with all other 18.3%
teams.

Considered overhead but still highly 14.1%
valued.

Valued to some degree, but not 50.7%
recognized like other departments. e
Minimally valued and recognized. 12.7%
Not valued at all. 4.2%

Performance Expectations

In your opinion, is it important for
techcom managers to be willing to
accept, from their employees, work that
is of less quality than they could
produce themselves?

YES. Managers need to be flexible with
employee expectations, as long as the

overall results are acceptable within pre- 75.8%

defined boundaries.

NO. Managers should expect employees to

perform at least at the same competency 24.2%
. (]

level as they would perform for a given
task.

Employee Recognition

How often does your company formally
recognize workers (individals or groups)

for doing a good job.

Annually 17.6%
Semiannually 4.7%
Quarterly 12.9%
Whenever appropriate 49.4%
Never 15.3%

Solution Investment

At the company where you are presently
employed, how would you rate the
organization's willingness to invest in a
content-management solution?

Extremely willing 7.6%

Very willing 3.8%

Somewhat willing 31.6%

Not willing 35.4%

21.5%

We already have a solution in place.
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PERFORMING AT:

VFW Post and Auxilliary 9927
3316 Wilmington Pike
Kettering, OH

\

. Friday, June 27, 2025

" OPEN TO THE PUBLIC

'LET’S ROCK!™

Rip Rap Roadhouse
6024 Rip Rap Road
Dayton, OH 45424
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Craft Beer & Seltzer Tasting

Arcanum’s Ivester Park
Park Circle Dr., Arcanum, OH

Friday, June 20, 2025
6:00p — 10:00p

Spirited
e NIGHT

Hostcdbythcllnmd#ludcm | Twr PARK




v
“"
Y

IHJMN' ‘ﬁg hlhti

nooor




ACOUSTIC IUNIC FOR AL OCCASIONS




Content Marketing




nxxm—4-mrununsmzZ

In This Issue...

From Your Editor ... Steve

Results from Last Month's
“Economy Slasher” Poll

SUBSCRIBE
Email Address:
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Interesting Links

insals Talent Management
Employee Recognition
temoworks software
Global Language

TechCom Manmnager

From Your Editor ... Steve
Welcome everyone to Issue 56
of TechCom Manager! We're
looking forward to a great
Summertime season filled with
hopefully good news from our ﬁ 7
readers! We want to hear from

you. Tell us how you're doing.

[Chick Hare for Full Story])

Feature Article: Web Site Globalization's
Hidden Secrets
by Theodora Landgren

If you're planning to take your
web presence to a global level,
do your homework and proceed
carefully.

[Chck Hare for Full Story)

Results from Last Month's "Economy
Slasher” Poll

How much notice do you think companies should
give employees when it comes to delivering bad

news in tough economic times?
[Clck Hare for Full Story]

The Newsletter for Documentation Managers

Related Articles

Web Globalization For The World Wide Wed

Visit Our Sponsors

Visit Our Sponsors

If you are interested in becoming a sponsor for our

newsletter and would like o have your company listed here,

please email ug for rates and information

The Seventh Annual

LavaCon Conference
on Professional
Development

VOLUME 1 ISSUE 56
Tell A Friend
TechCom Poll

Employee Talent

ARCHIVE

lssue 33
March 31, 2009
Vol. 1 Issue 55

Get assistance -
Writing Assistance

N tochnlas wriers
Cal today! 877.392.9772
Y/ /n@g Assistance, Inc.

POLE SISTIAG SOLECT 108 WITERY

-
NCR RETIREE News

Official publication of NCR REA, ac

W1 OTR 1t Quarter 2012

WHAT'S INSIDE

LETTER FROM THE PRESIDENT

Welkome to our first newsletter for

2012" All of us hers at the NCR

REA-your trustees, adminastrator,

media editors-hope this issue Snds
you and your families safe. happy. healthy, and off
to 2 graat start With 2011 now behind us, I believe
we e all lookmz forwazd 10 a prosperous,
productive year.

As you will see later in this issue, we have
included more captivating pictures from our very successful reunion and
annual meeting, which we held lst . If you were unable to attend,
you might want to peruse through the Q4 2011 newsletter for the complete
details. Once there, you will find snapshots of all our Sne guests and activities
You'll also see lots of smiling faces in the pictures. It was a great tamout and
everyons had a fabulous time’

And speaking of smiles. We hope to see more of those faces at our next
Anmml Meeting, which is scheduled for September 20, 2012 in Dayton, Ohio!
Our Vice Pressdent, Mike Freeman is working dilizently on organizing this
event, so we will provide additional information as it becomes available
“ehopemmlhn:mndwebckm»hlmgm;w

Click images for full details
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Stepping Up to Online Banking.....

@

S O0O-H4wnCcan

NCR

[ Your Logo Here ]

See Our Quick and Easy Procedures Inside!

www. | Your URL | .com

nw-_mMmrxXOO0W
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Web Site Maintenance /
Development

A PROPOSAL TO. Ruby Kamaka, LCSW
Mty 16, 2010

—WR ITE HATA

Social Media Marketing

A PROPOSAL FOR: Csco Saud Arabla
April 5, 2011

RITE™aTa = Services, LLC

Web Presence and eCommerce Strategy
A PROPOSAL TO: BURRITO GRANDE

Nevemnber, 2007

Web Presence and eCommerce Strategy

A PROPOSAL FOR: Glabal Neighbor, Inc.
Pebruary 13, J010

@

Click images for
full details


https://writedataservices.com/portfolio/hawaii_state_proposal.pdf
https://writedataservices.com/portfolio/cisco_proposal.pdf
https://writedataservices.com/portfolio/burrito_grande_proposal.pdf
https://writedataservices.com/portfolio/global_neighbor_proposal.pdf

nmwuwvmm A U

nmnmwmlrlmrmZX

(ZINCR

eCommerce Information Products
Now Available

To help you market online banking to your existing and
potential customers, the NCR eCommerce Solutions
Team now offers affordable hard copy mini booklets that
show your customers how truly easy online banking can
be. When customized to your specific brand, these great
little marketing tools have less than 30 easy-to-read
illustrated pages, complete with step-by-step
instructions, informational callouts, and realistic screen
captures.

Ordering these booklets is easy. After you've signed on
to our ncrecommerce.com site, you simply proceed to
the Client Login page, enter your user name and
password, then select the Order Documentation
function. From there, you can read more about these
products, view a sample non-branded mini manual, and
place your orders.

If you have any questions, please contact Steve Wicinski
at (937) 445-9494 or steven.wicinski@ncr.com.

1700 South Patterson Boulevard
Dayton, OH 45479

NCR NEWS RELEASE

Transforming Transactions
into Relationships

For further information:

Steve Wicinski

NCR Corporation

(937) 445-9818
steven.wicinski(@ncr.com

For Release on June 2, 2005

NCR’s Customer Power 5.0 Uses Real-Time
Customer Data to Maximize E-Marketing Effectiveness

“Live” data from multiple customer touchpoints enables businesses to continually fine-tune
their message and improve marketing effectiveness

DAYTON, Ohio — NCR Corporation (NYSE: NCR) 15 opening new possibilities for
businesses to deliver personalized e-messaging that is relevant to each customer’s individual
needs. Customer Power 5.0, NCR’s online marketing solution, combines the marketing
experience of leading retailers, financial institutions, catalogers and suppliers with NCR's
advanced customer analytic software, self-service technology and e-Commerce hosting
capabilities. The resulting solution enables e-marketers to draw from multiple databases to
individualize the offer to each customer, deliver it across multiple channels and fine-tune the
message based on the “live” customer response.

According to Greg Hanson, NCR e-Commerce solutions general manager, “Customer
Power 5.0 provides marketers with a continuous loop of customer transaction information and
feedback. This data can be drawn directly from a wide variety of online or offline databases and
customer interaction points including ATMs, retail checkouts, Web sites, customer call centers,
bank branches and kiosks. Advance analytics are then applied to facilitate customer insight,
giving businesses the information they need to personalize their offer to each customer’s

individual needs and wants.”
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EL3 Habitat for Humanity* ]

of McHenry County

Antenna House Announces The Release Of Their Rainbow
PDF Server-Based Converter, Version 2.0

The software can now transform Microsoft Office 2007 files
(Word, Excel, PowerPoint) to PDF and SVG on the fly...

August 12, 2008

TOKYO — Antenna House today announced the latest release
of its Rainbow PDF Server-Based Converter, Version 2.0, for
immediate distribution. Much like rail systems that deliver
freight using multiple tracks, IT integrators often rely on
dependable “switches” to process vital documents and to
deliver them in usable formats over Intranets, Internets, and
most recently through radio to hand-held devices.

Release 2.0 of the high-speed Rainbow PDF Server-Based
Converter now enables users to easily convert Microsoft 2007
documents to PDF and SVG in addition to a variety of other
previously supported formats. This can be done either in a
batch operation or on the fly, thereby introducing a vital new
connection “switch” in a comprehensive document-delivery
infrastructure.

<< Click here for full release ==

October 5, 2009
WORLD HABITAT DAY STARTS AT HOME
Habitat for Humanity of McHenry County celebrates with
revitalization at home
McHenry, IL- October 5, 2009 is World Habitat Day and the
local affiliate in McHenry County has plenty of reasons to
celebrate with the successful launch of the Exelon Pilot
Weatherization Program, and in welcoming a new member to
the volunteer staff.

In 1986, The United Nations designated the first
Monday in October as annual World Habitat Day, and 2009
marks the first global celebration to be hosted by the United
States at the National Building Museum in Washington, DC.
The local McHenry County Habitat affiliate is already
celebrating this historic occasion with the successful launch of
the Exelon Weatherization Program.

Working in partnership with Exelon Corporation, the
agency began reviewing homes owned by low-income families
to increase energy efficiency and provide cost savings. The
program provides improved insulation and replaces old
appliances with energy-efficient models. The launch of this
program began by studying two homes in September and
continues with more scheduled studies throughout October.

<< Click here for full release >=
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@, AGS Analytics

Data Mining Overview, AGS Analytics , November 2009

Today's successful businesses rely on extracting patterns from data to drive strategy and growth. Data is gathered from nearly
every business function including sales activities, purchasing records, web traffic, and other functional analytics routinely
collected in a systematic fashion. Over time, these data points comprise a complete data set with a size that can exceed
hundreds of terabytes. Turning these data points into relevant, actionable strategies is the function of data mining.

The power of data mining lies in the ability to produce patterns that highlight specific behaviors and extrapolate statistical
predictions of future actions. Algorithms that consider core relationships in data sets help produce a clear and far more
accurate picture of the whole data set, while providing a framework for future performance goals. An example of this might
be city planning provisions to support increased population growth driven by census data models. Financial institutions use
predictive modeling to determine viability for proposed start-up businesses requesting capital loans, while researchers
around the globe rely on data mining to aid their studies and progression towards medical and scientific breakthroughs.

Businesses use data mining as a critical component of Customer Relationship Management (CRM) and cost-reduction
strategies. An accurate model of customer purchasing behaviors can help balance stock management goals with shipping
requirements by determining which items are likely to sell and when. Companies can strategically target better sales
prospects and optimize limited resources across multiple regions in response to marketing campaigns and business cycle
fluctuations.

Overall, data mining provides a powerful and strategically vital direction, outlining a framework for predictive analysis that
helps deliver measurable benefits and profitable growth.
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Primary Challenges:

Antenna House is an industry leader in data
usability and conversion. The company’s
original website neither enticed its audience
nor provided easy, clear navigation to all
available products and solutions.

Through animation effects and a crisp 21°t
century look and feel, the new site quickly
illustrated the many solutions that are
available and provided easy access to
downloadable evaluation copies of each
software product.

Before

Professional Formatting Solutions

Home Products Purchase Support XSL-FO Samples Pariners RainbowPDE News & Evel
Last updated: December 9, 2009

Format HTML and XML for print and PDF using the power of
Antenna House Formatter

Style your content with XSL-FO or CSS
Hyphenation Support for over 50 Languages

Formatter Includes standards compliant MathML and SVG
rendering engines with an option for a CGM engine

= -
7 A Data Usability Company
m Home  Mews & About Products Support  Tutorials
What'
Dece! ‘J l’ Q I ‘ 7' ‘
Tnis | Formatter e Data usability & conversion leaders
enhan
over 4
V5.1 . . X L
Anten Now all the functions of V4 have carried on to V5.1 with significant enhancements.
Relea
Decq
(fF’”T Upcoming Events MNew Releases Style Sheets, Tools and Samples
This nf
DITA -
;an D online - ’
Page | g'négrgrnatuon Web Interface vs 3.0MR1 for W
1-3 December, Formatter
Nove| Otlympia Grand Hall,
“ London, UK
Antenna House will be on hand to represent our This new version works with both C5S and XSL Lorem ipsum dolor sit amet, consectetur eseli.
extensive catalog of conversion software. V6.1, V6.0 and V4.3 of Formatter. The Web ‘Westibulum at dolor vel risus scelerisque lobortis vitae
Interface reduces the amount of development hendrerit dui. Culi sociis natoque penatibus et magnis.
Recent Events: effort necessary to integrate Formatter into a
ntornet baood Solution. = Stylesheet for DITA to XSL-FO
= DITA Europe 2009 Canference Munich, transformation
Germany Additional Updatas: = Stylesheet for XHTML to XSL-FO
= tcworld confe 2009 Wiesbaden.
é;‘;an‘:"" tence \ssbaden = %SL Formatter V4 3 discontinued. transformation
Stylesheel tor ABRL 1o AsSL-FO
i = XSl Report Designer W2 SMR? relsased = Stylesheet for XBRL to XSL-FO
Content Management Strategies/DITA transformation and sample XBRL file
Morth America 2009 St Petersbur, = ESL Pormatter V4 3MRI released
b b " -
Morth America 2009 9 T e, . g s How to Develop Stylesheets for KL ta
Florida XSL-FO Transformation
= Sample File of Formatting Objects (XSL-
FO11)
= Sample File of Formatting Objects (XSL-
FO 1.0)
= Formatting World Languages by AH
Formatter
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Prime Nanotech, LLC

Primary Challenges:

Prime was a start-up company that needed an
informational site for prospective clients. Their
web presence needed to be slick, impactful,
and convey a feeling of high technology.

The copy had to outline a complex science in a
meaningful way to compel prospects to action
with an understanding of this groundbreaking
solution model.

A iy Il]

Ssprime

UNPARALLELED INNOVATIONS

Prnme Nanotech, LLC

Lprime

UNPARALLELED INNOVATIONS
. . LR T

innovative, powerful

security solutions
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www tfori.com 7 4

Primary Challenges:
TFori, a UK-based document translation
company, started with a website built by a

novice who had little to no copywriting
experience.

The redesign included edited copy and a clean
layout that helped portray Tfori’s brand in a
more professional, comprehensive manner.

The result significantly improved Tfori’s web
presence while adhering to their modest
project budget.

After

| -
TranslationsForindustry
Before

‘We Speak Your Language
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Primary Challenges:

Artisans Café was a new concept in dining
that needed an artistic flair to promote not
only non-traditional cuisine, but also a wide
variety of accomplished artists, musicians,
and chefs.

The site showcased mouth-watering
menus, weekly fine-dining events, and
ongoing musical performances and art
exhibits.

As a result, the restaurant significantly
boosted sales, created a following of loyal
customers, and received exceptional
acclaim from professional food critics.

CCATED 1N CLAYTON O, the
Artesans Cale offers a wade vaniety of
tasty, healthy fopds to satisfy even
the choossest palates Our vanous
mianus faaturg

=Wegetlanan entrees = Vegan entrees = Fal-free and
sugar-free iteers = WOW-COW frozen yougurs

* Home-made cookess and desserts = Seasonal and
monthly specials = Mediterrangan antries and specials
{zouth lpcation anby).

NG FRIED FOODS5 and a baalihy kads' manu. Bamy

items even provide the Weight Watchers Point values. |
Sa come an in and enjay a refaxng, healthy albernatve
io dining. Be sura 1o check this site oftan for wpooming :

art- and music-refated eventa?

FINE-DMNING EXPERIENCE

g |Come see us every Tuesday might
from & - 5P0 for & unigue, savory
dining expensnce with Chef James
Shipley. Resenations require 24-
howr advance notice. Call $37-890-
R250 ar emadl ug b
resenationsf@atisanscafe com, For upcoming

menus and olher detasls o |

8351 M. Mais Streel
Claytom, OH
SUNT - WO 15 AR
H:ilHiam - H:30pm Mon-bat
Swiday Brunch 10am- 2pm

CLICK & EAT DELIWVERY

Far our customsara in Englewond,
Clanston, Unsan, Vandaha, and
Morth Main St scuth of Turnar
Rd., we now ofler delpery sepice
throaigh Appeatie Express. To
place & delivery ordar, o0
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Additional Details

> Awards & Honors

> Training & Certifications

> Letter of Recommendation

> Skills, Tools, & Technologies

» Professional References (provided
upon request)
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